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Abstract 

This study aims to investigate Instagram Ads optimization strategies in increasing brand awareness at CV Media Computindo. In this ever-
evolving digital era, Instagram is one of the most popular and effective marketing platforms. Strong brand awareness is very important for CV 
Media Computindo because it can increase brand exposure in a competitive market. The research method used is a qualitative approach with 
descriptive methods. A qualitative approach with a descriptive method is a research method that utilizes qualitative data and is described 
descriptively. The purpose of qualitative descriptive research is to make systematic descriptions, drawings, or drawings as well as the relationships 
between the phenomena being investigated. 98% ad reach has been obtained, 100% broadcast is male gender, 78% aged 35-44 years and 21.9% 
aged 45-54 years, the top locations for exposure are West Java 29.4%, East Java 23, 3%, Jakarta 21.5%, Central Java 21.2%, and DI Yogyakarta 
4.4%. Shows that Instagram Ads have a significant influence on building brand awareness at CV.Media Computindo. 
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1. Introduction  

CV Media Computindo is a company that focuses on the field of network technology. CV Media Computindo provides 

various products and services related to network support devices such as WiFi, barrels, routers, Fasconnectors, 

switches, hubs, and the like. These products are used in building, managing, and expanding communication and 

connectivity networks in business and industrial environments. CV Media Computindo also provides network 

installation services and technical support related to the use of these network devices. In this regard, CV Media 

Computindo can design, build, install, and configure network infrastructure according to business needs, carried out 

by a skilled and experienced team. 

CV Media Computindo has a marketing focus in the surrounding areas of Purwokerto - Purbalingga. In addition to 

serving direct orders and providing quality customer service, CV Media Computindo uses digital media as one of the 

ways to promote and market products and services, such as Instagram, Tokopedia, and Shopee, to increase brand 

awareness. 

Digital marketing is a marketing strategy that uses digital media and internet technology to promote products, services, 

or brands to a targeted audience. It involves the use of various digital channels such as websites, search engines, social 

media, email, mobile apps, and other online platforms to achieve marketing goals. Digital marketing includes various 

activities such as content development, search engine optimization (SEO), online advertising, social media marketing, 

email marketing, affiliate marketing, content marketing, data analysis, and more. The goal is to reach the right audience, 

build brand awareness, generate leads or customers, and increase sales or conversions. 

Increasing brand awareness is key to expanding the reach of a brand and attracting the attention of potential customers. 

With Instagram Ads, CV Media Computindo can leverage the various features and targeting capabilities offered by 

this platform to achieve these goals. The optimization strategy for Instagram Ads is designed to maximize the 
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effectiveness of digital marketing campaigns in introducing CV Media Computindo to a relevant audience and 

increasing awareness of the network products and services they offer. 

Instagram Ads is a feature on Instagram that allows users to create advertisements. With Instagram Ads, advertisers 

can promote products, services, or brands to a target audience in a measurable and effective way. Instagram Ads allows 

advertisers to create ads in the Instagram feed or Instagram Stories and choose the ad format that suits their needs, such 

as photos or videos. Instagram Ads also has complex targeting features, allowing advertisers to reach specific audiences 

based on demographics, interests, behavior, and more. Advertisers can manage ad campaigns and set budgets and 

schedules, and Instagram Ads provides measurement and analysis features that allow advertisers to see the performance 

of their ads, including the number of views, clicks, interactions, and conversions. 

CV Media Computindo has not been able to fully utilize Instagram Ads to enhance the company's branding. Therefore, 

CV Media Computindo needs to optimize the use of Instagram Ads. The objective of this research is to implement an 

Instagram Ads optimization strategy to increase brand awareness for CV Media Computindo. 

2. Literature Review 

2.1. Digital Marketing in the Technology Sector 

The technology sector has undergone a profound transformation in recent years, marked by the ascendancy of digital 

marketing as an indispensable component of business strategy. For network technology companies such as CV Media 

Computindo, the reliance on digital marketing transcends mere trendiness; it is a strategic imperative. The intricate 

nature of technological products and services necessitates a marketing approach that is dynamic and adaptive. Digital 

channels, in this context, provide a versatile platform for showcasing innovations, communicating technical prowess, 

and establishing a direct connection with the target audience. This paradigm shift in the intersection of technology and 

digital marketing represents a departure from traditional methods, highlighting the importance of real-time engagement, 

data-driven decision-making, and the requisite ability to navigate the ever-evolving digital landscape [1]. 

The amalgamation of technology and digital marketing signifies not only a shift in tools but a transformation in the 

very essence of marketing strategies. CV Media Computindo, positioned within the network technology sector, 

exemplifies the need for a multifaceted approach. Beyond a conventional reliance on traditional methods, the company 

recognizes that success lies in embracing the dynamism of digital channels. These channels serve not only as conduits 

for product promotion but as platforms for storytelling, where the technical intricacies of products are communicated 

in a manner that resonates with a digitally savvy audience. This necessitates an approach that goes beyond static 

marketing techniques, emphasizing the real-time engagement demanded by the digital landscape. In this paradigm, the 

ability to harness data for decision-making becomes a linchpin for companies seeking not just to survive but to thrive 

in the fast-paced and competitive technology market [2]. 

2.2. The Significance of Brand Awareness in the Dynamic Technology Landscape 

In the fast-paced and ever-evolving technology landscape, brand awareness transcends conventional marketing 

objectives—it becomes a critical pillar for sustained success. For companies like CV Media Computindo, operating in 

the network technology sector, where competition is fierce and innovations are rapid, the ability to cultivate and 

maintain brand awareness is a strategic imperative. Beyond product-centric marketing, brand awareness fosters trust, 

loyalty, and a distinct market identity. In an era where consumers are inundated with choices, a strong brand serves as 

a beacon, guiding customer preferences [3]. 

CV Media Computindo's pursuit of enhanced brand awareness is not merely a marketing endeavor; it is a strategic 

commitment to shaping perceptions, building credibility, and standing out amidst technological advancements. The 

company recognizes that in a landscape characterized by rapid advancements and intense competition, a strong and 

recognizable brand not only attracts attention but also instills confidence in customers. In the network technology 

sector, where technical complexities may pose challenges in consumer understanding, a robust brand presence becomes 

a means of simplifying choices and establishing a connection beyond the products themselves. CV Media Computindo's 

strategic dedication to brand awareness underscores its understanding of the multifaceted role branding plays in 

navigating the intricate dynamics of the technology-driven market [4]. 



International Journal of Informatics and Information Systems  

Vol. 6, No. 4, December 2023, pp. 141-149 

ISSN 2579-7069 

143 

 

 

 

2.3. Instagram Ads as an Evolving Force in Digital Marketing Strategy 

In the expansive realm of digital marketing, Instagram Ads has emerged as a dynamic force, particularly for companies 

seeking to engage visually-oriented audiences. The platform's visual-centric nature effectively resonates with the 

preferences of its predominantly younger user base. This visual appeal positions Instagram Ads as a strategic avenue 

for CV Media Computindo, providing an opportune platform to showcase its network technology solutions in a visually 

compelling manner. Through the incorporation of diverse ad formats, such as photos and videos, CV Media 

Computindo gains a versatile canvas for creative storytelling. This capability not only enhances its ability to 

communicate the technical intricacies of its products but also facilitates an engaging and accessible presentation. 

Consequently, Instagram Ads becomes more than a mere content creation tool; it transforms into a comprehensive 

resource for strategic marketing endeavors. Beyond content, the platform's multifaceted features include strategic ad 

placement and intricate targeting, thereby solidifying its status as an indispensable tool for marketers navigating the 

complexities of the digital landscape [5]. 

For CV Media Computindo, the power of Instagram Ads extends beyond mere visuals—it encapsulates a holistic 

approach to digital marketing. The platform's ability to align with the preferences of the target audience, coupled with 

its diverse functionalities, empowers the company to not only showcase its technological prowess but also to 

strategically position its offerings in the ever-evolving digital marketplace. By recognizing the multifaceted nature of 

Instagram Ads, CV Media Computindo can capitalize on its capabilities to not just capture attention but to cultivate 

meaningful connections with its audience through strategic and visually compelling campaigns [6]. 

2.4. Identifying and Overcoming Challenges in Instagram Ads Implementation 

While Instagram Ads holds immense potential, its effective implementation is not without challenges. For companies 

like CV Media Computindo, understanding and navigating the intricacies of the platform is a multifaceted endeavor. 

Crafting content that strikes the right balance between technical depth and user-friendly appeal requires a nuanced 

understanding of both the product offerings and the target audience. Moreover, the evolving algorithms and user 

behavior on social media platforms demand continuous adaptation. Staying ahead of these changes, deciphering the 

metrics, and refining strategies accordingly is an ongoing challenge. For CV Media Computindo, recognizing these 

challenges is the first step towards optimizing the use of Instagram Ads, ensuring that each campaign not only reaches 

the intended audience but also resonates with them on a meaningful level [7]. 

3. Methodology 

The research method employed is a qualitative approach with a descriptive method. Qualitative approach with a 

descriptive method is a research method that utilizes qualitative data and is elaborated descriptively. The objective of 

qualitative descriptive research is to create a systematic description, depiction, or portrayal along with the relationships 

among the phenomena being investigated. The descriptive method itself is a research method used to examine the status 

of human groups, subjects, a thought system, or a class of events in the present with the aim of creating a systematic 

description, depiction, and understanding the relationships among the phenomena being investigated. Qualitative 

approach, on the other hand, is a research procedure that produces descriptive data in the form of written or spoken 

words from individuals. 

Furthermore, interview and literature study methods are also employed in this research. Interviews provide a direct 

perspective from relevant parties and specific information about the practical experiences of CV Media Computindo, 

while literature studies provide a knowledge base and broader insights from previous research. The combination of 

these two methods can provide rich and in-depth insights into Instagram Ads optimization strategies and their effects 

on brand awareness at CV Media Computindo. 

In this research, the Instagram platform is utilized because Instagram is a social media platform with a significantly 

higher number of active users compared to other social media platforms. This study focuses more on Instagram Ads to 

understand how to optimize Instagram post ads for more effective information delivery and to optimize marketing 

activities.  
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4. Results and Discussion 

Research methods in the process of branding network products and services involve the use of SWOT analysis, which 

is a business strategy planning analysis consisting of Strengths, Weaknesses, Opportunities, and Threats [12]. SWOT 

involves defining specific business or project goals and identifying internal and external factors that support or hinder 

the achievement of those goals [13]. The application of the SWOT analysis method is as follows: 

4.1. Strengths: 

1) Experience and Expertise: CV Media Computindo has experience and expertise in providing network support 

devices, as well as installation and maintenance services. 

2) Product Quality: The network products offered by CV Media Computindo are of high quality, meeting 

customer needs effectively. 

3) Marketing Region: CV Media Computindo has a marketing focus around the Purwokerto - Purbalingga area, 

allowing a focus on the local market and gaining an advantage in serving customers directly. 

4.2. Weaknesses: 

1) Limited Market: Limited marketing areas may be a constraint in achieving broader growth. 

2) Supplier Dependence: CV Media Computindo may face the risk of dependence on network device suppliers, 

which can affect product supply. 

3) Limited Resources: As a relatively small company, CV Media Computindo may have limited human and 

financial resources to face competition. 

4.3. Opportunities: 

1) Network Demand Growth: The demand for network support devices continues to rise with technological 

advancements and increased connectivity needs. 

2) Market Expansion: CV Media Computindo can consider expanding their marketing areas to nearby regions or 

even beyond the Purwokerto - Purbalingga area. 

3) Additional Services: Providing additional services such as network consultation, training, or technical 

problem-solving can open new opportunities and increase revenue. 

4.4. Threats: 

1) Intense Competition: CV Media Computindo operates in a competitive industry, with competitors offering 

similar products and services. 

2) Technological Changes: Rapid technological advancements can lead to changes in customer needs and 

preferences, requiring companies to adapt to remain relevant. 

Additionally, a Business Model Canvas (BMC) is required, used to design, develop, and analyze the business model 

of a company [14,15]. It includes key components that explain how a company creates, delivers, and captures value. 

BMC is a visual framework used to develop, design, and explain the business model of an organization or product. 

Through BMC, CV Media Computindo can gain a comprehensive understanding of their business model and then 

integrate Instagram Ads optimization strategies accordingly. By using BMC as a framework, CV Media Computindo 

can illustrate how Instagram Ads play a role in creating, delivering, and capturing value in the business context [16,17].  
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Figure 1. Business Model Canvas of CV Media Computindo 

In the BMC, it can help identify relevant and potential customer segments for CV Media Computindo. This information 

can be utilized in optimizing Instagram Ads strategies to target the appropriate customer segments and reach the right 

audience through customized advertisements. Instagram is one of the distribution channels that CV Media Computindo 

can use to convey their marketing messages and introduce network products or services to the target audience[18,19]. 

Instagram Ads enable CV Media Computindo to reach potential audiences through this popular platform. 

Furthermore, for the implementation of Instagram Ads at CV Media Computindo, it is important to adapt to the 

company's characteristics and goals[20,21]. By understanding the target audience, creating engaging content, and 

executing effective campaign management, CV Media Computindo can leverage the potential of Instagram Ads to 

enhance brand awareness and achieve desired outcomes. Instagram Ads provide several crucial features in Insights that 

can help CV Media Computindo analyze and understand advertising performance[22,23]. Here are some key features 

in Instagram Ads Insight: 

1) Impressions: Indicates the number of times CV Media Computindo's ads were displayed to users. This information 

helps understand how many times the ads were viewed by the target audience. 

2) Reach: Shows the number of unique users who viewed CV Media Computindo's ads. This metric helps measure 

how widely the ad campaign has reached potential audiences. 

3) Engagement: Measures user interactions with the ads, including the number of clicks, comments, likes, and shares. 

This information provides insights into how effective the ads are in capturing interest and engaging the audience. 

4) Click-through Rate (CTR): Represents the ratio of clicks on the ads to the number of impressions. CTR is used to 

measure the level of user interest and engagement with CV Media Computindo's ads. 

5) Conversion: If CV Media Computindo has set conversion goals in their campaign, Instagram Ads Insight can 

provide information about the number of conversions obtained from the ads. This helps evaluate the effectiveness 

of the campaign in driving desired actions from users. 

6) Profile Visits: Displays the number of user visits to CV Media Computindo's profile after viewing their ads. This 

metric helps understand how successful the ads are in directing users to the company's profile and further 

encouraging brand awareness. 

7) Follower Growth: If CV Media Computindo has linked their business Instagram account with Insights, they can 

see the growth in the number of followers after the ad campaign is launched. This helps assess whether the ads 

contribute to increasing brand awareness and gaining new followers. 

The following are the results of the comparative analysis of posts using Instagram ads and without using Instagram 

ads: 
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Table 1. Comparison of Instagram Ads and Non-Instagram Ads Posts 

Instagram Ads Matrix Results Non-Instagram Ads Matrix 

 
Content 

 
Content 

 
Overview 

 
 

Overview 

 
Reach 
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Content Interaction  

Content Interaction 

 
Profile Activity 

 
Profile Activity 

 
Ads 

(Not Available) 

 

Ads 

(Gender)

 
(Age Vulnerability) 

 

(Not Available) 

 

Audience 
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A summary of several key insights about Instagram Ads posts is as follows: A total of 499 central account profiles 

have viewed the posts, including those in the ads, with a reach of 98% from recent ads. Reach differs from impressions, 

which can include multiple views of a post by the same central account. In other words, there are 619 impressions, 

indicating the frequency of the ad posts appearing on screens, with a percentage of 88% from recent ads. Additionally, 

there is profile activity showing the actions people take when interacting with the ad posts, with 6 profile visits and a 

100% frequency of profile visits from recent ad results. 

Meanwhile, the audience graph is the result of the ad settings made before the ad is displayed. These settings can 

include gender, age range, and location for advertising. The results show a reach of 98%, 100% views by males, 78% 

in the 35-44 age range, and 21.9% in the 45-54 age range. The top locations for views are obtained in West Java with 

29.4%, East Java with 23.3%, Jakarta with 21.5%, Central Java with 21.2%, and Yogyakarta with 4.4% of ad views. 

5. Conclusion 

The utilization of Instagram Ads with SWOT analysis and Business Model Canvas methods in the effort to optimize 

digital marketing for building brand awareness at CV.Media Computindo has yielded results with a reach of 98%, 

100% male gender views, 78% in the 35-44 age range, and 21.9% in the 45-54 age range. The top locations for views 

are obtained in West Java with 29.4%, East Java with 23.3%, Jakarta with 21.5%, Central Java with 21.2%, and DI 

Yogyakarta with 4.4%[24, 25]. This indicates that Instagram Ads have a significant impact on building brand awareness 

at CV.Media Computindo. By utilizing Instagram Ads, we can gather information on the number of visitors, target 

audience (gender, age), user interactions (likes, comments, shares, and saves), and reach (geographical area) in real-

time. Therefore, Instagram Ads become one of the criteria in determining the marketing strategy for CV.Media 

Computindo to promote network device products or services in the future.  

6. Suggestion 

As for the research recommendation, it is hoped that the study can leverage other digital marketing platforms, such as 

SEO, Facebook Ads, TikTok Ads, and others, to enhance brand awareness for CV.Media Computindo. In the effort to 

boost brand awareness, it is essential to consider several key factors, such as creating engaging content, selecting target 

audiences, developing content that is interesting and relevant, setting an efficient budget, and measuring and analyzing 

performance to achieve optimal results. 
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